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CIBC Escalating Rate RRSP GIC 
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dSQk Learning how to stay on message and 
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MACLEAN’S 

S5£T_ S 



flftir* — 





11 

iE~“ iff 

IptSL. |pf=f 


—s-s 

Its 



g|f~ !fe 



fe IS 































































































































































































THE INTERVIEW 
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A RISKY ROADAHEAD 



















































HAPPILY 

EVER 

AFTER? 

It’s not quite the stuff of fairy tales, but the Prince 






































OTTAWA DRUG BUST? 
































































TAKE A VALIUM 
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Subscribe or renew 

Washington will be spendii^billions^on 


and Merck, for one, faces billions of dollars 
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And much more- 
all totally secure 
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MEDICAL TREATMENT OPTIONS AVAILABLE 
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Expertise that's one to one. (;/ 
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HAVE YOU HEARD THIS ONE? 

It’s funny how the stories keep on changing in Paul Martin's Ottawa 



































EROX 


It’s big, it’s bold, it’s Xerox colour. Put it to work 
in your business and it can make your sales 
pitches 39% more memorable. Pretty impressive. 
Xerox Colour. It makes business sense. 


Success is in the details. Keeping those details fresh in 
everyone’s mind is what Xerox colour is all about. Use colour 
smartly and it communicates facts, underscores salient 
points, and adds “aha’s” to your work. That’s why our 
wide selection of desktop colour printers, multi-function 


expertise. It’s the know-how that combines state-of-the-art 
technology with real economy, to help you boost productivity 
and business performance. Xerox colour expertise is already 
making business sense in thousands of companies, leaving 
lasting impressions that make an impact on the bottom 
line. It’s the juicy stuff any business would like to see. 
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XEROX. 
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